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MERRIMACK VALLEY CU HELOC CAMPAIGN
Over $11 Million in New HELOCs During the Campaign Period
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$11M+ 1 Month $122,696 $20

New Loans Campaign Paid For Itself First Year Income For Every $1 Spent

Home Equity Lines of Credit (HELOCs) can be a lifeline for members who have a mortgage.
Recognizing this need, and seeking to increase home equity lending over the same period in the
prior year, Merrimack Valley CU partnered with Synergent Marketing Services to launch a low-cost
HELOC campaign. The campaign exceeded expectations with dramatic results — a 36% increase
in HELOCs!

Not only did the print campaign drive members to the website, it also utilized a custom extract
of core data to target members most likely to be interested in the enticing offer. This successful

5-month campaign yielded 152 new HELOCs totaling $11,279,521!

The Offer
e 1.74% APR for first 12 months, then prime
+0% thereafter

Y

APPLY FOR A
HOME EQUITY LINE OF CREDIT
oni

¢ No closing costs

¢ No annual maintenance fee

* No appraisal fee for loans under $250K

Haverhill-Lawrence-Methuen
North Andover-Plaistow, NH
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® |oan-to-value up to 90% at prime (3.5%)

* Savings comparison chart

Member Service Call Genter Hours
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Merrimack Valley CU
launched a low-cost
HELOC campaign that

exceeded expectations!

Merrimack Valley CU

Lawrence, North Andover,
Haverhill and Methuen, MA

Plaistow and Seabrook, NH
Assets: $582,375,666
Members: 43,497



Campaign Services Target Audience
Included: * Members making mortgage payments to other financial institutions through ACH
* Comprehensive Creative * Members making mortgage payments to other financial institutions through

Concept and Design online Bill Pay

* Recapture Data * Members making mortgage payments to another financial institutions through
Programming
paper check
* Copywriting and * Members with a Merrimack Valley CU Home Equity Loan but no HELOC

Proofreadin
"o * Members with a Merrimack Valley CU mortgage valued between $300K-$775K

e Full-Color Personalized
Letters and Envelopes

¢ Unigue URL Redirect Tracking Tools

e Letter unique URL = 135 hits
e |ist Preparation and

Mailing Services
9 Results

¢ Tracking, Monitoring

® 152 new loans over the campaign period, totaling: $11,279,521
and Reporting

¢ 41 |oans tied directly back to the mailing list, totaling: $3,130,050
¢ $3,015,307 increase in HELOC lending over the same period in the prior year

Return on Investment
e Total estimated first-year earnings on interest income: $122,696

¢ Return of $20 on every marketing dollar invested in first-year interest income

B Tied Back to Mailing List B Not Tied Back to Mailing List

HELOCs Tied Back to the

$12,000,000 T Total $11,279,521 Mailing List:

$10,000,000 v 14 members with a current
T $3,130,050 mortgage with MVCU
c . .
g $8,000,000 4 ;1 members making Online
0o ill Pay mortgage payments
%) to another financial
Q  $6,000,000 $8,264,214 $8,149,471 institution
% v 10 members making ACH
2 $4,000,000 mortgage payments to
] : o vl o
Z another financial institution
® 2 v 6 members who have a
L $2,000,000 Home Equity Loan with

MVCU but no HELOC
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For More Information

Contact our Marketing
Service Representatives

800.341.0180 0
800.442.6715 in Maine G SYNERGENT

marketingservice@synergentcorpAcom synergentcorp.com RIGHT TIME. RIGHT PLACE. RIGHT SOLUTION.




