
Data is powerful. Using data to target with precision the right members, with the right offer, at the 

right time helped Palisades Credit Union achieve great success in their home lending campaign.

By partnering with Synergent, they leveraged their own member data along with data from a 

list purchased from a credit bureau to determine which members would be most interested in 

refinancing an existing mortgage or opening a new mortgage with the credit union.

The multi-pronged approach started months before the main marketing campaign. Palisades CU 

was able to promote mortgages through member statement onserts leading up to the official 

campaign launch. Then, using an omnichannel drip campaign, members received personalized 

postcards, quickly followed by emails that provided the links needed to apply, learn more, and 

contact the credit union. A couple months later, a letter was sent to remind select members who 

had not yet taken advantage of the low-rate refinance options of the offer available to them. 
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POSTCARD ONE – 
WITH A MORTGAGE

synergentcorp.com

PALISADES CU MORTGAGE CAMPAIGN 
Mortgage Campaign Accrues 512% Increase in Loan Balances

MARKETING  

C A S E  S T U D Y

$2.8M+ 
New Mortgages

10 Weeks
Campaign Paid for Itself

512%
Year-Over-Year 

Mortgage Increase

$502M+ 
Estimated Interest Earned

Life of the Loan

Palisades CU

Nanuet, New City, 
and Orangeburg, NY

Assets: $195,707,491

Members: 14,764

“We have partnered with 

Synergent Marketing 

Services for years on 

our campaigns because 

they consistently perform 

well—but this one went 

above and beyond! A 512% 

year-over-year mortgage 

increase in a campaign 

that paid for itself in just 10 

weeks was an incredible 

return on investment. We 

love working with the 

Synergent team. They are 

creative, collaborative, and 

dig into the data in a way 

that ensures we’re reaching 

members with an offer that 

feels personal to them. By 

putting the members first, 

together, we exceeded our 

goals and this was a win-win 

for all involved.”

~	 Ashley Cruz

	 Director of HR & Marketing 
   Palisades Credit Union

300 N Middletown Rd., Ste. #6
Pearl River NY 10965

Martha,

With historically low mortgage rates, it’s the perfect time 
to refinance or buy your first home. We are confident that 
you will find what you need at Palisades Credit Union.

3.125%
APR*

RATES AS LOW AS

Build a Better Mortgage.

Orangeburg • Nanuet • New City

*APR = Annual Percentage Rate. Rates are subject to change at any time 
without notice and are based on Lender’s credit criteria, certain conditions 
and restrictions may apply. Offer applies only to properties located in 
NY, NJ, CT, PA, and MA. Maximum loan to value (LTV) is 95%, loans over 
80% LTV may require private mortgage insurance (PMI). A $300,000, 
30-year fixed rate loan at 3.125% APR with an LTV of 80% would have an 
approximate payment of $1,285. Taxes and homeowners insurance are not 
included in payment example. NMLS #784941

Apply today!
Apply online www.palisadesfcu.org/mortgages 
or call (845) 602-1214 
or email mortgages@palisadesfcu.org  

3.125%
APR*

MORTGAGE RATES 
AS LOW AS

Martha,

Start Building 
Your Future.
Refinance to lower your 
mortgage payments. 

EMAILLETTER

300 N. Middletown Road · Suite 6 · Pearl River, NY 10965-1244 
845.602.4242 · 800.438.7415 · palisadesfcu.org

*APR = Annual Percentage Rate. Rates are subject to change at any time without notice and are based on Lender’s credit criteria, certain 
conditions and restrictions may apply. Offer applies only to properties located in NY, NJ, CT, PA, and MA. Maximum loan to value (LTV) is 
95%, loans over 80% LTV may require private mortgage insurance (PMI). A $300,000, 30-year fixed rate loan at 3.125% APR with an LTV of 
80% would have an approximate payment of $1,285. Taxes and homeowners insurance are not included in payment example. NMLS #784941. 
Federally Insured by NCUA. Equal Housing Opportunity.

PRESCREEN & OPT-OUT NOTICE: This "prescreened" offer of credit is based on information in your credit report indicating that you meet 
certain criteria. This offer is not guaranteed if you do not meet our criteria. If you do not want to receive offers of credit from this and other 
companies, call the consumer reporting agencied toll-free, 1-888-567-8688; or write: Experian, PO Box 919, Allen, TX 75013; TransUnion, 
PO Box 97328, Jackson, MS 39288; Equifax, PO Box 740123, Atlanta, GA 30374.

JOHN SMITH
123 APPLE DRIVE
SOMEWHERE, ME 00000

Lay a strong 
financial foundation

MORTGAGE RATES 
AS LOW AS

3.125%
A P R *

by refinancing your mortgage 
with Palisades CU.

Three Ways To Apply

• Benefits of a refinance — 
lower monthly payments, 
shorten term of the loan, 
and take out cash

• Take advantage of low 
marketplace rates

• Variety of mortgage 
term options and flexible 
underwriting

• Local, personalized 
service

845.602.1214
palisadesfcu.org/mortgages
mortgageinfo@palisadesfcu.org

POSTCARD TWO – 
WITHOUT A MORTGAGE

STATEMENT 
ONSERT

Martin,

Start Building 
Your Future.
With a low-rate home loan. 

3.125%
APR*

MORTGAGE RATES 
AS LOW AS

Build a Better Mortgage.

Martin,

Whether you are a first-time homebuyer or looking to 
refinance an existing mortgage, we are confident that you 
will find what you need at Palisades Credit Union.

300 N Middletown Rd., Ste. #6
Pearl River NY 10965

3.125%
APR*

RATES AS LOW AS

Orangeburg • Nanuet • New City

*APR = Annual Percentage Rate. Rates are subject to change at any time 
without notice and are based on Lender’s credit criteria, certain conditions 
and restrictions may apply. Offer applies only to properties located in 
NY, NJ, CT, PA, and MA. Maximum loan to value (LTV) is 95%, loans over 
80% LTV may require private mortgage insurance (PMI). A $300,000, 
30-year fixed rate loan at 3.125% APR with an LTV of 80% would have an 
approximate payment of $1,285. Taxes and homeowners insurance are not 
included in payment example. NMLS #784941

Apply today!
Apply online www.palisadesfcu.org/mortgages 
or call (845) 602-1214 
or email mortgages@palisadesfcu.org 



For More Information

Contact our Marketing 
Services Representatives

800.341.0180 
800.442.6715 in Maine 
marketingservice@synergentcorp.com RIGHT TIME. RIGHT PLACE. RIGHT SOLUTION.synergentcorp.com

Campaign Services 
Included: 

•	 Comprehensive Creative 
Concept and Design

•	 Targeted ACH Data 
Extract and Data Mining

•	 Copywriting and 
Message Development

•	 Full-Color Postcards

•	 Personalized Letters

•	 Companion Email 
Template Development

•	 List Preparation and 
Mailing Services

•	 Tracking, Monitoring, 
and Reporting

Using refined data segmentation, targeting, and eye-catching designs, Palisades CU realized a 

512% increase in year-over-year mortgage balances. Their marketing campaign paid for itself in 

less than three months with millions in new loans, making it a tremendous value for both the credit 

union and its members.

Target Audience

•	 1,962 Members:

•	 Making ACH mortgage payments to other lenders

•	 Making ACH undefined payments to other lenders and held no mortgage with Palisades CU

•	 With home equity but no mortgage with Palisades CU

•	 Who identified themselves as homeowners on a loan application with Palisades CU, but who 

held no mortgage with Palisades CU

•	 Ages 30-60 with checking and a loan but no Palisades CU mortgage

Tracking

•	 35% open rate for email

•	 5% click rate for opened emails

Results

•	 9 new mortgages opened over the campaign period, totaling $2,894,000

•	 4 new mortgages could be tied back to the targeted mailing and email lists, totaling 

$1,024,000 in new balances

•	 $2,421,000 (512%) increase in mortgage balances opened over the same period the prior year

Return on Investment

•	 Estimated first-year interest earned: $33,412

•	 Estimated interest earned over life of the loan: $502,682

•	 Return of $71 interest for every campaign dollar spent

$2,894,000
3/18/2020–7/10/2020

$3,000,000

$2,500,000

$2,000,000

$1,500,000

$1,000,000

$500,000

$437,000
3/18/2019–7/10/2019

512% 
Increase

Total Loans Opened

$1,024,000 
can be tied back to 
our target list


