@ MARKETING

TREMONT CU PERSONAL LOAN CAMPAIGN

Personal Loan Campaign Yields Over $1 Million
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$1M+ 2 Months 96% $14

New Loans Campaign Paid for Itself Increase from Prior Year For Every $1 Spent

Achieving Campaign Goals During the Holidays

Visions of Sugar Plums? Not quite, but Tremont CU had visions of campaign success that did come
to fruition! The goal of Tremont CU was to increase their personal loan portfolio by 15% over the
same period in the prior year by targeting members who did not have a personal loan and had not
been denied a personal loan in the prior 12 months. Not only did they achieve their goal during the

holiday season, with their themed campaign, they surpassed it with a 96% increase!

Savvy marketers know that targeted campaigns are personal, and therefore most effective. A true
partnership from start to finish, Tremont CU provided Synergent with their vision and a custom
distribution list to reach their target. Synergent managed the strategy, creative, implementation,
and distribution. With a holiday theme, “Deals for Every Elf,” this offer was one that members did

not pass up!

The Offer

¢ Limited time offer

® Rates as low as 6.99% APR

* No payments for 90 days

e Cash back incentive to refer a friend or refinance a personal loan from another institution

e Easy online application
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Tremont CU effectively
leveraged their member
data to increase their

personal loan portfolio.

Tremont CU

Boston, Braintree, Roslindale,
and Dorchester, MA

Assets: $174,424,905
Members: 17,845




Campaign Services Target Audience

Included: * Members with no personal loan

e Comprehensive Creative ® Members who had not been denied a personal loan in the prior 12 months

Concept and Design

Tracking Tools
e Copywriting and

. e Postcard unique URL TCUspecial.com = 42 hits
Proofreading

® Postcard unique URL ReferTCU.com = 187 hits
e Preliminary Data Analysis

e Full-Color Postcards Results

® 244 new personal loans over the campaign period, totaling: $1,093,703
* Web Graphics

* 110 loans tied directly back to the mailing list, totaling: $444,682

¢ Digital Ads ) ) ) o )
® 96% increase in lending over the same period in the prior year

® | obby Posters

] ] Return on Investment
e Companion Email
Graphic * Total estimated first-year earnings on interest income: $116,816

. ) ® Return of $14 on every marketing dollar invested in first-year interest income
¢ Unigue URL Redirect

e List Preparation and

Mailing Services

PERSONAL LOAN CAMPAIGN

96(%) Increase

Over Previous Year

¢ Tracking, Monitoring
and Reporting
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For More Information

Contact our Marketing
Service Representatives

800.341.0180 .
800.442.6715 in Maine G SYNERGENT

marketingservice@synergentcorpcgm Synergentcorp.com RIGHT TIME. RIGHT PLACE. RIGHT SOLUTION.




