
15%  
Increase in Credit 
Card Transactions

Seaboard Federal Credit Union, headquartered in 

Bucksport, Maine, launched a multi-target campaign 

to increase credit card activation and awareness. 

They also wanted to increase both debit and credit 

card usage. 

Partnering with Synergent, they set a goal to increase 

overall card usage and awareness. Using a seasonal 

theme that incorporated autumn backgrounds and 

graphics that reflected the behaviors they wanted 

members to adopt, the campaign used emails and 

postcards to deliver their offer to members: to earn 

triple points on all purchases and balance transfers 

by activating their Seaboard Visa Credit Card, along 

with no annual fees, competitive rates, and a 25-day 

grace period on purchases. 

The campaign was a huge success, with a 15% 

increase in total credit card and 1.98% increase in 

total debit card transactions over the same period 

the prior year. During the activation segment of the Visa Usage Campaign, Seaboard Federal Credit 

Union saw 179,903 credit card transactions made during the campaign period totaling $3,520,593 

in total spend. Also during this time, there were a total of 302,426 debit card transactions made 

totaling $13,957,786 in total spend.
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SEABOARD FCU VISA USAGE AND AWARENESS CAMPAIGN 
Campaign yielded 15% increase in credit card transactions and 1.98% increase in debit

MARKETING  

C A S E  S T U D Y

1.98%
Increase in Debit 
Card Transactions

31 
Average Debit 

Transactions per Member

22   
Average Credit 

Transactions per Member

Seaboard FCU

Bucksport, ME

Assets: $214,541,758

Members: 13,025

“The team at Synergent 

Marketing Services 

made the credit card 

pilot seamless! From the 

marketing material to the 

analysis and reports, the 

process was efficient and 

effective. Seaboard FCU’s 

goal was to increase card 

utilization and activation. 

We achieved our results 

from utilizing Synergent’s 

Marketing Services team.”

~	 Kylie Kennedy 
   Marketing Coordinator 
	 Seaboard FCU

POSTCARDS

REWARDS YOU'LL be great–FALL FOR!

Earn Extra 
Rewards 
with every 
purchase!

more rewards = more adventures!

with 
every
purchase*

3x
POINTS

EARN



The Offer:

•	 3X points on purchases and balance transfers

•	 Competitive rates

•	 No annual fees

•	 25-day grace period on purchases

Target Audience, Credit Card Awareness · 1,646 unique members

•	 1,504 members making ACH traditional credit card payments to other lenders

•	 548 members making ACH store credit card payments to other lenders

Target Audience, Visa Usage · 1,947 unique members

•	 179 members who need to activate their credit card

•	 31% were issued within 3 months 

•	 45% were issued between 3 months to a year prior

•	 24% were issued between 1 and 2.5 years prior

•	 696 members with an active credit card but no debit card

•	 1,072 members with an active credit card and debit card

Email Tracking

•	 Visa - Activate Card: 129 recipients, 41.7% opened

•	 Visa - Usage (Yes Credit, No Debit): 374 recipients, 38.2% opened

•	 Visa - Usage (Yes Credit, Yes Debit): 894 recipients, 42.4% opened

•	 Aggregate Tracking Analytics: 1,397 recipients, 40.8% opened

USAGE EMAILS

“Working with the 

Seaboard FCU team is 

both collaborative and 

fun! This was a multi-part 

campaign that sought 

to increase Visa usage 

and card activation. 

Achieving such an 

incredible increase in 

credit card transactions 

alone exceeded our 

expectations. We are so 

pleased that we were able 

to work with Seaboard 

FCU on a campaign 

that resonated with their 

members and got results.”

~	 Shannan Heacock 
   Account Relationship 	
	 Manager - Marketing 
	 Synergent



Results, Visa Usage

•	 29 of the 179 targeted members activated their credit card—16.2% conversion rate

•	 These 29 members made on average 28 credit card transactions

Yes Credit Card / No Debit Card Segment

•	 407 of the 696 targeted members made at least 10 credit card transactions—58.5% conversion rate

•	 During the campaign period, average credit card transaction volume increased YOY from 23 per member 
to 25 per member

Yes Credit Card / Yes Debit Card Segment

•	 539 of the 1,072 targeted members made at least 10 credit card transactions during the campaign 
period—50.3% conversion rate

•	 During the campaign period, average credit card transaction volume increased YOY from 20 per member 
to 24 per member.

•	 664 of the 1,072 targeted members made at least 10 debit card transactions during the campaign 
period—61.9% conversion rate
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USAGE POSTCARD

REWARDS YOU'LL be great–FALL FOR!

Earn Extra 
Rewards 
with every 
purchase!

Sneak Peek: Earn 3x rewards on all VISA CREDIT CARD purchases 
and balance transfers starting November 1 – December 31, 2023!

*Triple points promotion is valid November 1–December 31, 2023. 
Terms and conditions are subject to change without notice. All 
applications are subject to credit approval. Program rewards are 
provided by uChoose Rewards. Terms and conditions are located 
at uchooserewards.com. Federally Insured by NCUA.

Presort 
First Class

U.S. Postage
PAID

Bangor, ME
Permit No.112

Christopher!
Start earning rewards for doing what you're already 
doing–using your Seaboard Visa credit and debit card!

1x

2x

3x
Earn Triple Rewards on all purchases and balance 
transfers from November 1 through December 31, 2023

Watch your points add up every time you shop 
with your credit and debit card

Earn One Reward for every dollar on purchases 
every day throughout the year



For More Information

Contact our Marketing 
Services Representatives

800.341.0180 
800.442.6715 in Maine 
marketingservice@synergentcorp.com

Campaign Services 

Included: 

•	 Comprehensive Creative 
Concept and Design

•	 Copywriting and 
Message Development

•	 Targeted Data Extract 
and Data Mining

•	 Personalized Postcards

•	 Companion Email 
Template Development

•	 List Preparation and 
Mailing Services

•	 Tracking, Monitoring, 
and Reporting

RIGHT TIME. RIGHT PLACE. RIGHT SOLUTION.synergentcorp.com

AWARENESS POSTCARD

more rewards = more adventures!

with 
every
purchase*

3x
POINTS

EARN

Samantha!
Start earning rewards for what you're already 
doing— using your Seaboard Visa Credit Card!

*Triple points promotion is valid November 1–December 31, 2023. Terms and conditions 
are subject to change without notice. All applications are subject to credit approval. 
Program rewards are provided by uChoose Rewards. Terms and conditions are located 
at uchooserewards.com. Federally Insured by NCUA.

Presort 
First Class

U.S. Postage
PAID

Bangor, ME
Permit No.112

Your rewards are waiting!
3x

2x

1x

Earn triple Rewards on all purchases 
and balance transfers from November 1 
through December 31, 2023

Watch your points add up every time  
you shop with your credit and debit card

Earn one Reward for every dollar on 
purchases every day throughout the year

How it works:

Apply today! 
sfcurewardscard.com
1.800.639.2206

Plus, members who have our Credit Card enjoy no annual 
fee, a 25-day grace period on purchases, a low competitive 
rate, and friendly, local service!

AWARENESS EMAIL

Return on Investment, Visa Usage

•	 Total interchange (credit/debit) Nov–Dec: $330,752

•	 Increase in interchange YOY: $19,439

•	 Average debit interchange per transaction: $0.42

•	 Average credit interchange per transaction: $1.14

•	 Increase in credit card spend YOY Nov–Dec: $112,424

•	 Average credit card rate: 9.9%

•	 Total interest earned on increased credit card spend: $928

•	 Total interchange and interest earned from campaign: $20,367

•	 Total campaign cost (postage only): $697

•	 Potential campaign cost (incuding postage): $8,761

•	 Return on investment (postage only): $29.22

•	 Return on investment (potential campaign cost): $2.32


