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Whether through email or U.S. Mail, your members already are receiving 
statements. Are you leveraging this opportunity to connect with your 
members?

Each month is a chance to share services and promotions with your 
members. It also is a valuable place to inform members of the benefits 
already available to them at your credit union.  

Enhanced statements integrate statement processing and member data 
to deliver targeted messaging to your members by tapping into your Jack 
Henry™ Symitar® core data.

How It Works
The Synergent Enhanced Statements program is completely 
customizable, using a logic-based system to target up to three groups. 
With selected parameters, promotional messaging can be customized 
on printed or digital statements and further segmented to select target 
audiences.

Credit unions can select the option that fits their needs on a monthly and/
or quarterly basis, with multiple tiers to choose from. Each tier affords the 
opportunity to include a custom, uniform text message to all recipients 
at the top of the page, and the level of personalization is decided by the 
credit union!

Enhanced Statements are 
customized monthly member 
statements that can leverage 
multiple target groups 
for variable marketing 
messaging.
•	 Send multiple promotions 

to multiple groups
•	 Target up to three groups
•	 Maximize member 

communication through 
statements

Traditional Statement Enhanced Statement

ABC CREDIT  UNION
123 MAIN STREET
ANYTOWN, ME 00000
(123) 456-7890

01/01 ID 01  Share Previous Balance   3073.81  
Joint Owner:
 JANE A. MEMBER
01/04  Withdrawal  -250.00 2823.81
01/06  Withdrawal to transfer to share 71  -100.00 2723.81
01/13  Withdrawal  -250.00 2473.81
01/17 01/18 Deposit transfer from share 17  1.90 2475.71 
  Deposit Dividend 0.000%
  Annual Percentage Yield Earned 0.00% from 01/01/13 through 01/31/13 
  Based on Average Daily Balance of 000.00
12/31  New Balance   2475.71
     Dividends earned year to date   3.15

01/01 ID 69  Special Savings Previous Balance   7359.61  
Joint Owner:
 JANE A. MEMBER
01/04  Withdrawal Transfer to Share 71  -200.00 7159.61
  Deposit Dividend 0.000%
  Annual Percentage Yield Earned 0.00% from 01/01/13 through 01/31/13 
  Based on Average Daily Balance of 000.00
01/31  New Balance   7159.61
     Dividends earned year to date   46.93

01/01 ID 71  Share Draft Previous Balance   327.11  
Joint Owner:
 JANE A. MEMBER
01/04  Deposit Transfer from Share 69  200.00 527.11
01/05  Withdrawal ACH CUNA MUTUAL  -9.00 518.11
01/06  Draft 001001  -50.00 468.11
01/05  Withdrawal ACH Health Care  -121.50 346.61
01/09  Draft 001003  -25.00 321.61
01/11  Draft 001002  -150.87 170.74
01/23  Deposit Transfer from Share 01  100.00 270.74 
  Deposit Dividend 0.000%

Annual Percentage Yield Earned 0.00% from 01/01/13 through 01/31/13 
  Based on Average Daily Balance of 000.00
01/31  New Balance   270.74
     Dividends earned year to date   0.00

Number Amount Number Amount Number Amount 
001001 50.00 001002 150.87 001003 25.00

  Total Dividends earned to date  50.08

             Account Balance Summary   
Share 2475.71
Special Savings  7159.61 
Share Draft  270.74
 9906.06

NOTICE: See reverse side for important information concerning your rights and disclosure information.

Your statement has changed effective  
with this statement. It has a new look. 
If you have any questions, please stop 
in or call us at the phone number  
listed above.

SEND
INQUIRIES

TO

JOHN A. MEMBER
100 MAINE STREET
ANYTOWN, ME 12345

Posting
Date

ID # /
Eff. Date Transaction Description

Payment Credits  
or Debits

FINANCE
CHARGE

Fees or
Charges

Transaction
Amount Balance

ACCOUNT  NUMBER
12345

STATEMENT PERIOD
04/01/25     04/30/25
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Learn More
For additional information about implementing Enhanced Statements at your credit union, please contact 
your dedicated Client Success Manager.

Enhanced Statements

“Credit unions are already 
creating statements each 
month for their members. 
Enhanced statements allow 
for additional marketing 
opportunities using a familiar 
vehicle in a new way. Up to 
three groups can receive three 
different messages. Members 
get a personalized offer and 
credit unions gain an added 
touchpoint. It’s a great tool for 
all involved.”

Doug MacDonald
Vice President  
Marketing Solutions

Some members receive a traditional mailed statement, others receive their 
eStatement via email each month. Regardless of how members receive 
statements, targeted messages will appear and when a member logs in 
through online or mobile banking, they are able to review past eStatements 
with uniformity and ease.

Insert variable message here

One Graphic: 
Customize with 
message to all 
members. This 
image does 
not change, no 
matter how many 
segmented groups 
you choose to mail 
to.

Text Message: 
Include customized 
message here 
to inform your 
members of current 
events, offers, or 
other news they 
need to know!

Enhanced Statement Type Customized Features

One Graphic One image; upper right corner – uniform for all recipients

Two Graphics Two images; upper right corner and footer – uniform for all recipients

Transpromo One

Same features as Two Graphics, but the footer graphic can be 
targeted to specific members using Symitar data. 
Example:  • Target Group 1 – IRA

• Target Group 2 – Home Equity

Transpromo Two

Same features as Transpromo One, but with three variations for up 
to two target groups. Predetermined hierarchy set for each onset 
ensures prioritized onset selection for members who fit more than 
one category.
Example:  • Target Group 1 – IRA

• Target Group 2 – Home Equuity
• Target Group 3 – Auto Loan (default)

Key Benefits
Improve Communications – Adding 
messages of interest to members 
increases statement value to 
members.

Drive Revenue Growth – By 
communicating relevant offers to 
targeted members, you can drive 
growth in multiple areas, such as 
lending, deposits, and product 
adoption.

Freedom and Flexibility – You 
can opt to stick with traditional 
statements some months and have 
a targeted, enhanced campaign 
periodically.

Segmented Messaging – Maximize 
member communication by sending 
multiple promotions to multiple 
groups.

Two Graphics: Depending on the package selected, this graphic can 
remain static or can change across targeted groups. A predetermined 
hierarchy set for each onsert ensures prioritized onsert selection for 
members who fit into more than one criteria.


